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Some of what we’ve seeing in October 2020: 

● Re-thinking Resiliency: Covid-driven social change in the UK & Japan
● US equities impacted by emotion across sectors
● Snowflake isn’t melting soon
● Vaccine Hesitancy defined by depth of feeling 

Re-thinking Resiliency: Covid-driven social change in the UK & Japan

Significance Systems’ earth.ai identifies and characterises the real story behind any topic. It takes you out of 
your media bubble, to highlight the emotions and voices that drive the stories driving your world.

Earth.ai is applied to the analysis of corporate crises, the evaluation of brand strategies, the prediction of 
electoral outcomes, and the creation of trading signals for financial markets.

US Equities impacted by emotion across sectors

Most emotional US equities: September (top) & July (bottom), 2020

Earth.ai analyses the top 100 Nasdaq and S&P 
stocks daily. It identifies the emotions, trends and 
new ideas that influence stock prices, to deliver fresh 
insights. 

Many stocks on occasion trade as much on emotion 
as on financial fundamentals. The alpha this 
understanding can contribute to a portfolio strategy 
can be significant.

The table shows the US equities most susceptible to 
emotional narratives,  in July & September of 2020. 
Understanding where and when emotion is 
important, enables fundamental based investment 
strategies to better mitigate risk - through a clear, 
concise quantitative measure of the degree of 
emotion for that asset or sector.

Together with The University of Tokyo’s LifeStyle by Design Research Unit, we have established a Virtual Living Lab to 
better understand social and personal well-being and quality of life.

This longer-term study across Japan and the UK has ‘fortuitously’ been timed to measure key lifestyle narratives 
impacting these societies before and after Covid. This perspective enables us to clearly see the degree and nature of 
significant change forced by the pandemic, and the implications of this change. One theme is ‘personal resilience’: in 
pre-Covid Japan this was dominated by issues around ‘work’: resilience was framed in reference to work & career.

During the initial wave of Covid (and to some extend post-1st wave in Japan), ‘resilience’ is now framed in reference 
to ‘the family’. This shift has major implications, not only for policy makers, organisational leadership, but critically for 
communicators who seek to be a relevant and valued part of culture.



Recent coverage of the Snowflake IPO was dominated by the stock’s rapid gain in price, and the extent to 
which it was ‘under-valued’. Predictably, post-IPO, discussion has shifted to whether it’s actually ‘over-valued’.

Our analysis post-IPO shows that this narrative of being ‘over-valued’ has little momentum in the market. 
Indeed the company is dominated by positive expectation - hope/optimism/expectation… and strong positive 
affect.
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Further information or questions: contact@significancesystems.com
Earth.ai is a product of Significance Systems.

Disclaimer
Whilst every effort has been made to ensure the accuracy and completeness of the content shown on this document, the information provided is not intended to construe 
advice or a recommendation, guidance or proposal regarding any financial product and the use of this document and the related product(s) is entirely at the user's own risk. 
Significance Systems and/or any of their respective affiliates, shall not be responsible for any loss, damage (whether direct, indirect, special or consequential) and/or expense 
or any nature whatsoever, which may be suffered as a result of, or which may be attributable to the use of or reliance upon any information, links, products or services.

Information is subject to copyright.

Copyright in all information supplied via this service is owned by Significance Systems and/or its subsidiaries, and is protected by both national and international intellectual 
property laws. Accordingly, any unauthorised copying, reproduction, retransmission, distribution, dissemination, sale, publication, broadcast or other circulation or 
exploitation of this material will constitute an infringement of that copyright. No part of the information supplied via this service may be reproduced or transmitted in any form 
or by any means, electronic or mechanical, without permission in writing from Significance Systems.

Snowflake isn’t melting soon

 

Want to know more?

Vaccine Hesitancy defined by depth of feeling  

Within the English-speaking world, ‘Vaccine Hesitancy’ is now a 
long-term and systemic part of culture. Importantly it is defined most 
clearly by the depth of feeling towards this issue - intense fear.

Policy makers would be advised to design programs that seek to 
acknowledge and resolve this depth of feeling; failure to do so will not 
be successful.

Affective response of global english world to vaccine hesitancy: 28 Sept. 2020
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